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Executive Summary

Every quarter, we dig into data from the Stacker Newswire to better understand which stories
earn the most attention from publishers and Al platforms.

For this quarter’s edition, we looked at 1,063 stories that were published between July 1and
September 25, 2026. The Stacker Newswire generated more than 244,000 qualified pickups
in that time period, a 78% year-over-year increase. Stories distributed over the Newswire also
earned an estimated 28.5 million pageviews in the third quarter of 2026, a 114% year-over-

year increase.

The data from Q3 showed that the brands who performed most consistently leaned into
specificity over generalizations. Plus, the stories that were cited most often were not
necessarily the ones that publishers picked up most. The strongest content strategies are
built to earn both.

In this report, we'll walk you through the top stories in terms of pickups and Al citations, plus
share some concrete lessons for content teams.


https://hubs.la/Q04q02g_0
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4. Big Takeaways

1 Stories are working
harder

2 Specificity wins

3 Headlines that
mimic how people
actually search
outperform

4 Distribution builds Al
visibility

Average pickups per story rose to 230, an 11% increase
over Q2, meaning that stories are traveling further than
before.

Continuing the trend from last quarter, health content
outperformed. However, it was the highly specific stories
in the Medical Care and Mental Health subcategories
that did best, rather than the more general stories in the
Wellness subcategory.

Seven of the top 10 stories had headlines phrased as
questions or “Here’s X.” These headline conventions
promise readers a payoff if they click into the story, and
they also mirror how people are likely to type in
questions on Al platforms and in traditional search.

Across the more than 700 stories enrolled in GEO
tracking, Al search engines cited brands or their
distributed content nearly three times as often after
Stacker distribution as before. Stacker calls this impact
Citation Lift, and Q3 stories saw a 189% lift on average.


https://hubs.la/Q04q02g_0
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Category Winners

The first part of our analysis looked at the categories that had
the highest average pickups per story.

The category winners were:

News 314 average pickups per story
Parenting & Family 289 average pickups per story
Medical Care 283 average pickups per story
Health 278 average pickups per story
Mental Health 276 average pickups per story

Medical Care and Mental Health are both subcategories of Health. Stories were categorized as
“Health” when they covered everyday-health topics — things like sunscreen or sleep
medications — that didn't fit neatly into one of the subcategories.

Interestingly, the categories with the highest average pickups weren’t necessarily the ones Al
cited the most. For example, the Autos & Transportation and Financial Protection categories
had below-average pickups but earned the most Al citations. On the other hand, Parenting &
Family was a top-five pickup-earner but saw only middling citations.

Some stories win on broad newsroom appeal. Others win with the specificity that Al platforms
reward with citations. Geographic data helps with both.

We’'ll take a more in-depth look at the top stories from a GEO perspective later on in this

report.
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Q3’s Biggest Movers

In the chart below, you'll see the categories that gained the most — and lost the most — in
average pickups per story.

Parenting & Family had a breakout quarter, thanks to popular baby-name data stories and

back-to-school season. Crime & Safety also outperformed in Q3 compared to Q2, helped in
part by a ranking of America’s safest big cities.

The network as a whole saw average pickups increase by nearly 11% over the previous quarter.
Only a handful of categories — Medical Care, Careers & Education, Mental Health, Women'’s
Health, and Wellness — saw their average pickups soften in Q3.

However, it's important to note that health-related categories are operating from a higher
baseline, as these topics continue to be very popular with our publishers and their readers.
Eight of the top 10 articles from the third quarter fell into one of Stacker’s health categories.

Parenting & Family gained most QoQ; Wellness fell 22%
Change in average pickups per story, compared to Q2 2026

Network +10.9% Q3 avg
Parenting & Family D +40.4% 289
Crime & Safety ! +36.6% 261
Beauty & Grooming +255% 269
Home & Garden : +24.5% 255
Shopping +24% 261
K-12 I +22.2% 214
Al : +17.9% 206
Pets | +17.9% 262
Food & Drink . +17.4% 274
Cybersecurity & Privacy +16.2% 207
Travel . +15.4% 230
Personal Finance & Investing +13.2% 230

Real Estate L +127% 227


https://hubs.la/Q04q02g_0
https://stacker.com/stories/parenting-family/baby-names-shot-charts-2026-and-pop-culture-moments-behind-them
https://stacker.com/stories/crime-safety/americas-safest-big-cities-2026-study
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Network +10.9% Q3 avg
News +11.3% 314
Business & Economy +9.6% 21
Financial Protection +9% 216
Government & Politics +8.8% 207
Aviation & Space +5.8% 187
Small Business +4.5% 202
Health +3.5% 278
Autos & Transportation +3.4% 206
Sustainability & Climate +2.7% 184
International +0.8% 209
Sports 0% 216
Medical Care -0.1% 283
Careers & Education -0.6% 201
Mental Health -51% 276
Women's Health -6% 254
Wellness I -21.9% 214

In short, seasonal stories and timely data can drive big results, but health stories remain the
Stacker network’s most reliable performers.


https://hubs.la/Q04q02g_0
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Q3’s Top-Performing Articles

We also looked at the stories that earned the most publisher pickups across the Stacker
network in Q3.

The table below shows the headline and category for each of the 10 top-performing stories.

HEADLINE

US population trends by state: Winners and losers in 2026

Weight loss can weaken your bones. Here's how to keep them strong.

What are the early signs of suicidal ideation?

Americans are relocating less than ever, but still frustrated by packing

What are the best sleep medications for insomnia?

Heartburn after taking your pills? 8 medications that might be the cause

More people are identifying as neurodivergent. Here's what that means

Morning vs. night: Does it matter when you take blood pressure, statin,

antidepressant and other common medications?

Does sunscreen expire? How to tell if your SPF still works

Brain fog, daydreaming, low energy, and other signs of cognitive

disengagement syndrome

CATEGORY

News

Medical Care

Mental Health

News

Health

Health

Mental Health

Medical Care

Health

Mental Health


https://hubs.la/Q04q02g_0
https://stacker.com/stories/news/us-population-trends-state-winners-and-losers-2026
https://stacker.com/stories/medical-care/weight-loss-can-weaken-your-bones-heres-how-keep-them-strong
https://stacker.com/stories/mental-health/what-are-early-signs-suicidal-ideation
https://stacker.com/stories/news/americans-are-relocating-less-ever-still-frustrated-packing
https://stacker.com/stories/health/what-are-best-sleep-medications-insomnia
https://stacker.com/stories/health/heartburn-after-taking-your-pills-8-medications-might-be-cause
https://stacker.com/stories/mental-health/more-people-are-identifying-neurodivergent-heres-what-means
https://stacker.com/stories/medical-care/morning-vs-night-does-it-matter-when-you-take-blood-pressure-statin
https://stacker.com/stories/medical-care/morning-vs-night-does-it-matter-when-you-take-blood-pressure-statin
https://stacker.com/stories/health/does-sunscreen-expire-how-tell-if-your-spf-still-works
https://stacker.com/stories/mental-health/brain-fog-daydreaming-low-energy-and-other-signs-cognitive-disengagement
https://stacker.com/stories/mental-health/brain-fog-daydreaming-low-energy-and-other-signs-cognitive-disengagement
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The Main Takeaways

Health content dominates the list Eight of the top 10 stories were health-related. They
leaned on medical research to answer common questions

about specific conditions, medications, and concerns.

Publishers are interested in stories The other two top-performing stories were data studies

about how Americans live covering population trends and moving.

The top-performing headlines Seven of the top 10 stories either led with a question or

promised a payoff used “Here's X" framing.

What a Winning Headline Looked Like in Q3

In our Q2 report, we introduced what we call the “Golden Formula,” a repeatable headline
structure that clearly communicates the value of a story to readers.

It typically contains the following elements:

The Golden Formula

[Timely hook] + [Data/stat] + [Geographic or audience angle] +
[Actionable value]

This story from Q3 was a strong example of the Golden Formula at work.


https://hubs.la/Q04q02g_0
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DATA SIGNAL CLEAR PAYOFF

l
US population trends by state: Winners and losers -

]—' ]
| GEOGRAPHIC ANGLE |

Not every headline will contain all four elements, but this quarter’s top articles gave readers a
clear idea of what they could expect from the content before they clicked in.

Here are some more Q3 examples of how a topic could have been framed more generally,
paired with the more descriptive headline a content team chose instead.

GENERIC FRAMING SPECIFIC FRAMING

Medication timing tips Morning vs. night: Does it matter when you take

common medications?

How to protect your bones Weight loss can weaken your bones. Here's how
to keep them strong.

Understanding neurodiversity More people are identifying as neurodivergent.
Here's what that means

A TIP FOR CONTENT TEAMS

Name the specific audience, problem, or takeaway up front, giving publishers a reason
to pick up your story.


https://hubs.la/Q04q02g_0
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GEO Winners

We also looked at the Q3 stories that were cited most often by Al platforms.

These were the Stacker-distributed stories that earned the most Al citations
in Q3, according to our tracking with data partner Scrunch:

1 The states with the highest (and lowest) stock market participation

2 Tailgate theft prevention: How to keep your tailgate from being stolen

3 In-channel rain guards vs. stick-on: 3 key differences drivers should know

4 Airplane etiquette survey: Americans say passenger behavior is getting worse

5 New data: Hispanic business owners are less likely to go it alone, and more likely to
scale


https://hubs.la/Q04q02g_0
https://stacker.com/stories/personal-finance-investing/states-highest-and-lowest-stock-market-participation
https://stacker.com/stories/autos-transportation/tailgate-theft-prevention-how-keep-your-tailgate-being-stolen
https://stacker.com/stories/autos-transportation/channel-rain-guards-vs-stick-3-key-differences-drivers-should-know
https://stacker.com/stories/travel/airplane-etiquette-survey-americans-say-passenger-behavior-getting-worse
https://stacker.com/stories/small-business/new-data-hispanic-business-owners-are-less-likely-go-it-alone-and-more
https://stacker.com/stories/small-business/new-data-hispanic-business-owners-are-less-likely-go-it-alone-and-more
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When we analyzed the stories that performed best from a GEO perspective, a few things
stood out. The top performers covered:

Niche product Answering a question that few other sources address increases the

questions likelihood that Al will cite your content.

State-level data When users ask Al platforms questions specific to where they live, LLMs
look for data that can be broken down to a granular level. Your content can
provide those answers.

Original surveys Proprietary survey data gives brands a unique angle on a topic and turns

them into a source that Al engines are more likely to cite when covering it.

A TIP FOR CONTENT TEAMS

Offer an answer or data analysis that doesn't exist anywhere else to give Al engines a
reason to cite your content.


https://hubs.la/Q04q02g_0

12 Stacker’s Q3 Performance Report: Pickups, Citations, & the Content that Won stacker.com

The Bottom Line

The Stacker Newswire continued to grow in Q3, with pickups up 78% and pageviews up 114%
year over year.

Here are some ways content teams can apply this quarter’s lessons to the quarters ahead:

B Get specific. Swap out generic content for pieces that address specific audiences,
conditions, or questions.

®  Frame your headlines around a question. Lead with a question that your target
audience is already asking, and promise a resolution that's worth the click.

®  Break data down by state or city. Geographically targeted articles won on both pickups
and Al citations.

B Own an answer that no one else has. Original surveys and proprietary data give Al
engines a reason to cite your brand and not someone else’s.

The stories that won in Q3 earned the attention of publishers and Al platforms alike. With
more than 244,000 pickups and a Citation Lift of 189% across all tracked stories, distribution
via the Stacker network helps brands do both.
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Stacker’s Next Steps

GEO is the most interesting measurement problem in marketing
right now. That's because the answers to many of the biggest
questions are not yet settled.

The brands that win in Al search will be the ones that acted when
the first real data showed up.

We're going to keep publishing what we find, so follow us on
LinkedIn to stay current. Here are some questions we're already
digging into:

v What are the factors that drive brand mentions vs. citations?
v Does citation lift hold over time?

v Which content types reliably expand cross-platform coverage?

Ready to put this into action?

Stacker helps brands earn distribution and multiply the
surfaces where they can be seen by the audiences —

and LLMs — that matter.
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https://www.linkedin.com/company/stackermedia/
https://www.linkedin.com/company/stackermedia/
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